Whole Food Supplementsvs.
Nutri-chemical Supplements

(i.e. natural or synthetic vitamins)

It could be argued that never in history has so much money been spent on the advertis-
ing and purchasing of any merchandise, with so little knowledge of the product itself. On
the part of either the seller or the buyer, as has been spent on vitamin and mineral supple-
ments.

Billions are being spent annually, and most of the purchasers, wholesalers, retailers or
direct to the consumer salespeople do not know the difference between a synthetic acrys-
talline and atruly natural vitamin, or the difference between a chelated organic and inor-
ganicmineral.

Neither seller nor buyer know little of how supplements are made, their characteristics,
their attributes, their sources, their uses, their advantage and disadvantages and how to tell
one from another by reading alabel.

So let’s take a closer look at what we spend so much money on in good faith that the
product we buy must be good for us, right? After all it says, “natural”, so what could be
wrong with avitamin or amineral?

What’s the Difference Between Natural and Synthetic Supplements?

In short, it’sthe difference between something that’s living and something that’s dead.
That isaBig Difference. There arethree categoriesthat you can buy vitaming/minerals and
it'sReally Important that you understand the difference.

1. Natural Supplements(or crystalline supplements)

Crystalline meansthat a Natural Food has been treated with various chemicals, sol-
vents, heat and distillationsto reduce it down to one specific “pure” crystalline vitamin. In
this process al the synergists, which are termed “impurities’ are destroyed. Thereisno
longer anything natural inthe action of crystalline*vitamins’ —they should more accurately
be termed drugs.

2. Synthetic Supplements

Synthetic means that a chemist attempts to reconstruct the exact structure of the
crystalline molecul e by chemically combining moleculesfrom other sources. These sources
are not living foods, but dead chemicals. For example, the Vitamin B1ismade from a cod
tar derivative and d-alphatocopherol (so called Vitamin E) isaby product of materials used
by the Eastman Kodak company to make film. However, it isnot legally necessary to give
the source from which the synthetic “vitamin” isderived. Synthetic “vitamins’ should more
accurately be called drugs.



3. Organic Whole Food Supplements

On vitamin labelsthe word “ natural” has no specific definition other than that the
substance exists somewhere on the planet. The key wordsto look for are “Whole Food
Vitamins’. Thismeansvitamins asthey arefound infood, untampered with in any way that
would change their molecular structure, their biological or biochemical combination or their
actions.

Vitaminsintheir natural state alwaysexist asliving complexeswith specific synergist
co-factors, enzymes, phytonutrients and organic mineral activators and never asisolated
singlefactors.

A vitamin needs all of its synergiststo function and furthermore, there areliterally
hundreds of such synergists, most of which have not yet been studied but are nevertheless
very important.

Thereisonly one source in the Western hemisphere that makes pure, organically
grown, whole foods supplements and that is Standard Process. We' ve had patients come in
saying that they are taking supplements made from whole foods, but it isactually a
nutrichemical made from awhole food source and it’s tricky to be ableto tell the difference.
Oneway to tell the differenceisreading the label where the amount of the vitamins are
listed. For example, Vit. E will commonly read 400 or 800 IU’s. It's not possible to get this
level from awholefood, even if it is concentrated asin Standard Process's whole food
formulaof Vitamin E.

We' ve al so seen label sthat have nutri-chemicalslisted aswell asadditional nutrientslike
wheat grass or spiralinaand this would be awhole food, but not the nutri-chemicals.

Advertising isamazingly deceiving and it takes a shrewd consumer to educate oneself to
what is actually contained in the packaging and marketing of foods and nutritional supple-
ments.



